IV. Berdasarkan penelitian mengenai keputusan pembelian oleh Gen Z di TikTok Shop
menggunakan AIDA Model, penelitian berikutnya bisa dan layak untuk melakukan

studi ekspansi dengan mengembangkan variabel dan model lain untuk membandingkan

hasilnya.

REFERENSI

Ardianto, F., et al. (2024). Studi Eksplorasi Strategi Komunikasi Pemasaran
Coffeepreneur dalam Menarik Minat Para Gen Z. Jurnal Manajemen dan
Pemasaran Digital, Vol. 2, No. 3, 246-256.
doi:https://doi.org/10.38035/jmpd.v2i3

123
Faktor Pengaruh Keputusan..., Restin Septiana, MM-IBS, 2024



Asosiasi Penyelenggara Jasa Internet Indonesia (Juni, 2022). Profil Internet Indonesia
2022. 15 April 2024.
https://www.google.com/url?sa=t&source=web&rct=j&0opi=89978449&url=http
s://apjii.or.id/download_survei/2feb5ef7-3f51-487d-86dc
6b7abec2b171&ved=2ahUKEwjvoPLOmM8SFAXURa2wGHTmM3ABOQFnoECB
MQAQ&usg=A0vVaw0DzKYDVUQ2WaAFXXWFQQX]

Beatriz, Monica, A., & Erica, A. (2023). Pengaruh Shoppertainment terhadap
Keputusan Pembelian pada Media Sosial TikTok. SAMMAJIVA: Jurnal
Penelitian Bisnis dan Manajemen, Vol. 1, No. 2, 242-255. doi:
https://doi.org/10.47861/sammajiva.v1i2.252

Beatty, S.E., & Ferrell, M.E. (1998). Impulse Buying: Modeling its Precursors. Journal
of Retailing, Vol. 74, 169-191. doi:  https://doi.org/10.1016/S0022-
4359(99)80092-X

Belch, G.E., et-al. (2020). Advertising: An Integrated Marketing Communication
Perspective 4e. Australia: McGraw-Hill Education (Australia) Pty Ltd.

Bernard, H.R. (2006). Research Methods in Anthropology Qualitative and Quantitative
Approaches Fourth Edition. Oxford: Altamira Press.

BPS (Agustus, 2023). Statistik Telekomunikasi Indonesia 2022. 15 April 2024.
https://www.bps.go.id/publication/2023/08/31/131385d0253c6aae7c7a59fa/stati
stik-telekomunikasi-indonesia-2022.html

DailySocial (Desember, 2022)#"Cube Asia 2022: Indonesia Pasar Terbesar “Live
Shopping” dan, “Group Buying” di Asia »Tenggara. 15 April 2024.
https://dailysocialid/post/cube-asia-social-commerce-indonesia-2022

Statista (Februari, 2024). Countries with the Largest TikTok Audience as of July 2024.
26 Agustus 2024. . https:/wwwestatista.com/statistics/1299807/number-of-
monthly-unique-tiktok-users/

Cheah, J.-W., Ting, H., Cham, T.H., & Memon, M.A. (2019). The Effect of Selfie
Promotion and Celebrity Endorsed Advertisement on Decision-Making
Processes: A Model Comparison. Internet Research, Vol. 29 No. 3, 552-577. doi:
https://doi.org/10.1108/IntR-12-2017-0530

Chen, C.-C., & Lin, Y.C. (2018). What Drives Live-Streaming Usage Intention? The
Perspectives of Flow, Entertainment, Social Interaction, and Endorsement.
Telematics and Informatics, Vol. 35, 293-303. doi:
https://doi.org/10.1016/j.tele.2017.12.003

124
Faktor Pengaruh Keputusan..., Restin Septiana, MM-IBS, 2024


https://www.google.com/url?sa=t&source=web&rct=j&opi=89978449&url=https:/apjii.or.id/download_survei/2feb5ef7-3f51-487d-86dc-6b7abec2b171&ved=2ahUKEwjvoPLOm8SFAxURa2wGHTm3AB0QFnoECBMQAQ&usg=AOvVaw0DzKYDVUQ2WaAFxxWFQQXj
https://www.google.com/url?sa=t&source=web&rct=j&opi=89978449&url=https:/apjii.or.id/download_survei/2feb5ef7-3f51-487d-86dc-6b7abec2b171&ved=2ahUKEwjvoPLOm8SFAxURa2wGHTm3AB0QFnoECBMQAQ&usg=AOvVaw0DzKYDVUQ2WaAFxxWFQQXj
https://www.google.com/url?sa=t&source=web&rct=j&opi=89978449&url=https:/apjii.or.id/download_survei/2feb5ef7-3f51-487d-86dc-6b7abec2b171&ved=2ahUKEwjvoPLOm8SFAxURa2wGHTm3AB0QFnoECBMQAQ&usg=AOvVaw0DzKYDVUQ2WaAFxxWFQQXj
https://www.google.com/url?sa=t&source=web&rct=j&opi=89978449&url=https:/apjii.or.id/download_survei/2feb5ef7-3f51-487d-86dc-6b7abec2b171&ved=2ahUKEwjvoPLOm8SFAxURa2wGHTm3AB0QFnoECBMQAQ&usg=AOvVaw0DzKYDVUQ2WaAFxxWFQQXj
https://doi.org/10.47861/sammajiva.v1i2.252
https://doi.org/10.47861/sammajiva.v1i2.252
https://doi.org/10.1016/S0022-4359(99)80092-X
https://doi.org/10.1016/S0022-4359(99)80092-X
https://www.bps.go.id/publication/2023/08/31/131385d0253c6aae7c7a59fa/statistik-telekomunikasi-indonesia-2022.html
https://www.bps.go.id/publication/2023/08/31/131385d0253c6aae7c7a59fa/statistik-telekomunikasi-indonesia-2022.html
https://dailysocial.id/post/cube-asia-social-commerce-indonesia-2022
https://www.statista.com/statistics/1299807/number-of-monthly-unique-tiktok-users/
https://www.statista.com/statistics/1299807/number-of-monthly-unique-tiktok-users/
https://doi.org/10.1108/IntR-12-2017-0530
https://doi.org/10.1016/j.tele.2017.12.003

CNBC (Mei, 2023). Toko TikTok Makin Ramai, Shopee, dan Lazada Kena

Getahnya. 26 Mei 2023.

https://www.cnbcindonesia.com/tech/20230526130259-37-440882/toko-tiktok-
makin-ramai-shopee-dan-lazada-kena-getahnya

Cuny, C., Fornerino, M., & Helme-Guizon, A. (2015). Can Music Improve E-
Bahavioral Intentions by enhancing Consumers Immersion and Experience?.
Information & Management, Vol. 52, 1025-1034. doi:
https://doi.org/10.1016/j.im.2015.07.009

Deng, Z., Benckendorff, P., & Wang, J. (2021). Travel Live Streaming: an Affordance
Perspective. Information Technology & Tourism Vol. 23, 189-207.
https://doi.org/10.1007/s40558-021-00199-1

Diah, A\W., Bryan, S.F.D., & Andriyanto, A., N. (2024). Peluang Social Commerce
Melalui Akuisisi Tokopedia oleh TikTokaShop Ditinjau dari Aspek Legalitas.
Media Hukum Indonesia (MHI) Publised by Yayasan Daarul Huda Krueng Mane,
Vol. 2, No. 3, 445-453.
https://ojs.daardlhuda.or.id/index.php/MHI/article/view/588/610

Dong, X., Wang, T., & Benbasat, I. (2016). IT Affordance in Online Social Commerce:
Conceptualization Validation..and Scale Development in: Twenty-Second
Americas Conference on Information Systems, San Diego, American, 1-10.

Fauziah. ' (2020). Strategi Komunikasi Bisnis Online Shop “Shopee” dalam
Meningkatkan Penjualan.” Jurnal Abiwara, Vol. 1, No. 2, 45-53. doi:
https://doi.org/10.31334/abiwara.v1i2.792

Fei, M., et al. (2020)."Promoting or Attenuating?An Eye-Tracking Study on the Role
of Social Cues in E=€ommerce Live Streaming. Decision Support Systems, Vol.
142. doi: https://doi.orgf10.1016/).dss.2020:113466

Fortin, D.R, & Dholakia, R.R. (2005). Interactivity and Vividness Effects on Social
Presence and Involvment with a Web-Based Advertisement. Journal of Business
Research, Vol. 58, 387-396. https://doi.org/10.1016/50148-2963(03)00106-1

Gao, L., & Bai, X. (2014). Online Consumer Behaviour and Its Relationship to Website
Atmospheric Induced Flow: Insights Into Online Travel Agencies in China.
Journal of Retailing and Consumer Services, Vol. 21, 653-665. doi:
https://doi.org/10.1016/j.jretconser.2014.01.001

Garson, G.D. (2016). Partial Least Squares: Regression & Structural Equation
Models: 2016 Edition. Asheboro: Statistical Associates Blue Book Series.

125
Faktor Pengaruh Keputusan..., Restin Septiana, MM-IBS, 2024


https://www.cnbcindonesia.com/tech/20230526130259-37-440882/toko-tiktok-makin-ramai-shopee-dan-lazada-kena-getahnya
https://www.cnbcindonesia.com/tech/20230526130259-37-440882/toko-tiktok-makin-ramai-shopee-dan-lazada-kena-getahnya
https://doi.org/10.1016/j.im.2015.07.009
https://doi.org/10.1007/s40558-021-00199-1
https://ojs.daarulhuda.or.id/index.php/MHI/article/view/588/610
https://doi.org/10.31334/abiwara.v1i2.792
https://doi.org/10.1016/j.dss.2020.113466
https://doi.org/10.1016/S0148-2963(03)00106-1
https://doi.org/10.1016/j.jretconser.2014.01.001

GoodStats (Juli, 2024). Popularitas Melejit, Bagaimana Kebiasaan Masyarakat
Indonesia  saat Berbelanja  Live Shopping?. 27 Agustus 2024.
https://goodstats.id/article/popularitas-melejit-bagaimana-kebiasaan-masyarakat-
indonesia-saat-belanja-live-shopping-PpeKR

Hair, J.F.Jr., Black, W.C., Babin, B.J., & Anderson, R.E. (2019). Multivariate Data
Analysis, 8th ed. North Way: Cengage Learning, EMEA.

Hellen, J. (2023). Pengaruh Siaran Langsung dan Manfaat yang Dirasakan Terhadap
Niat Beli Melalui Kepercayaan Konsumen Pada Aplikasi TikTok Shop.
Sinommika Journal, Volume 1, No.6, 1517-1538.

Hanadhyas, A., & Wulandari, N. (2022). Implementation of Marketing Strategy: A
Case Study of an Online Upcycling Fashion Brand in Indonesia. Binus Business
Review, Vol. 13, No. 1, 67-79. doi: https://doi.org/10.21512/bbr.v13i1.7534

Heo, J., Kim, Y., & Yan,Jd#(2020). Sustainability of kive Video Streamer's Strategies:
Live Streaming Video Platform and Audience's Social Capital in South Korea.
Suistainability 22 (5), 1969. doi: https://doi.org/10.3390/su12051969

Hochgraefe, C., Faulk, S., & Vieregge, M. (2012). Links Between Swiss Hotel Guests’
Product Involvement and Brand Loyalty. Journal of Hospitality Marketing &
Management, Vol. 21, 20-39. doi: https://doi.org/10.1080/19368623.2011.584265

Hou, F., Guan, Z., Li, B.p&Choong, A.Y.L. (2020). Factors Influencing People’s
Continuous Watching Intention and Consumption Intention in Live Streaming:
Evidence from China.ginternet Research;, Vol. 30, No. 1, 141-163. doi:
https://doi.org/10.1108/INTR-04-2018-0177

Hu, M., Zhang, M., & Wang, Y. (2017). Why Do Audiences Choose to Keep Watching
on Live Video Streaming Platforms? An EXplanation of Dual Identification
Framework. Computers n““Human Behavior, Vo. 75, 594-606. doi:
https://doi.org/10.1016/j.chb.2017.06.006

Hudson, S., Matson-Barkat, S., Pallamin, N., & Jegou, G. (2019). With or Without
You: Interaction and Immersion in a Virtual Reality Experience. Journal of
Business Research, Vol. 100, 459-468. doi:
https://doi.org/10.1016/j.jbusres.2018.10.062

Jakpat (Agustus, 2023). Indonesia E-Commerce Trends - 1st Semester of 2023 - Jakpat
Premium Report. 16 April 2024. https://blog.jakpat.net/indonesia-e-commerce-
trends-1st-semester-of-2023/

126
Faktor Pengaruh Keputusan..., Restin Septiana, MM-IBS, 2024


https://goodstats.id/article/popularitas-melejit-bagaimana-kebiasaan-masyarakat-indonesia-saat-belanja-live-shopping-PpeKR
https://goodstats.id/article/popularitas-melejit-bagaimana-kebiasaan-masyarakat-indonesia-saat-belanja-live-shopping-PpeKR
https://doi.org/10.21512/bbr.v13i1.7534
https://doi.org/10.3390/su12051969
https://doi.org/10.1080/19368623.2011.584265
https://doi.org/10.1108/INTR-04-2018-0177
https://doi.org/10.1016/j.chb.2017.06.006
https://doi.org/10.1016/j.jbusres.2018.10.062
https://blog.jakpat.net/indonesia-e-commerce-trends-1st-semester-of-2023/
https://blog.jakpat.net/indonesia-e-commerce-trends-1st-semester-of-2023/

Jemima, X.W., & Simorangkir, D.N. (2020). The Effectiveness of Tokopedia’s Social
Media Campaign “Tokopedia Spesial 9” on Consumer Buying Decision.
Proceeding of The First International Conference on Global Innovation and
Trends in Economy, InCoGITE, 7 November 2019. doi: 10.4108/eai.7-11-
2019.2295242

Jeon, H.-H., Ok, C.-M., & Choi, J. (2017). Destination Marketing Organization
Website Visitors’ Flow Experience: an Application of Plog’s Model of
Personality. Journal of Travel and Tourism Marketing, Vol. 35, 397-409. doi:
https://doi.org/10.1080/10548408.2017.1358234

Kang, K., Lu, J., Guo, L., & Li, W. (2021). The Dynamic Effect of Interactivity on
Customer Engagement Behavior Through Tie Strenght : Evidence from Live
Streaming Commerce Platform. International Journal of Information
Management, Vol. 56. doi: https://doi.org/10.1016/j.ijinfomgt.2020.102251

Kemp, S. (Februari, 2023). Digital 2023 : Indonesias, DataReportal. 15 April 2024.
https://datareportal.com/reports/digital-2023-indonesia

Kim, AJ., & Johnson, K.K.P. (2016). Power of Consumers Using Social Media:
Examining /Ahe Influences of Brand-Related User-Generated Content on
Facebook. | Computers in...Human Behavior, Vol. 58, 98-108. doi:
https://doi.arg/10.1016/j.chb.2015.12.047

Kotler, P., Hermawan, K., & lwan, S. (2022). Marketing 5.0 Teknologi untuk
Kemanusiaan (3rd ed.). Jakarta: PT Gramedia Pustaka Utama.

Kotler, P., & Keller, K., L. (2016). Marketing Management 15e. England: Pearson
Education Limited.

Kumparan (Mei, 2022). Cara.Mengunggah Tanggal Lahir di TikTok Agar Akun
Memenuhi Syarat. 26 Agustus 2024 “https://kumparan.com/berita-hari-ini/cara-
mengubah-tanggal-lahir-di-tikiok-agar-akun-memenuhi-syarat-
1y9hO1cCTZa/full

Lee, S., Song, H., Lee, C.-K., & Petrick, J.F. (2018). An Integrated Model of Pop
Culture Fans’ Travel Decision-Making Processes. Journal of Travel Research,
Vol. 57. doi: https://doi.org/10.1177/0047287517708619

Lislindawati, Yusminar, W., & Muhammad, S. (2023). Keputusan Pembelian
Konsumen Dipengaruhi Online Live Streaming, Free Gift dan Diskon Pada Media
Sosial TikTok. Seminar Nasional Hasil Penelitian dan Pengabdian Masyarakat
2023.

127
Faktor Pengaruh Keputusan..., Restin Septiana, MM-IBS, 2024


https://doi.org/10.1080/10548408.2017.1358234
https://doi.org/10.1016/j.ijinfomgt.2020.102251
https://datareportal.com/reports/digital-2023-indonesia
https://doi.org/10.1016/j.chb.2015.12.047
https://kumparan.com/berita-hari-ini/cara-mengubah-tanggal-lahir-di-tiktok-agar-akun-memenuhi-syarat-1y9hO1cCTZa/full
https://kumparan.com/berita-hari-ini/cara-mengubah-tanggal-lahir-di-tiktok-agar-akun-memenuhi-syarat-1y9hO1cCTZa/full
https://kumparan.com/berita-hari-ini/cara-mengubah-tanggal-lahir-di-tiktok-agar-akun-memenuhi-syarat-1y9hO1cCTZa/full
https://doi.org/10.1177/0047287517708619

Liu, X. (2023). How Is E-commerce Live Streaming on TikTok Different from
Traditional E-commerce on Alibaba?. Jonkoping International Business School,
Digitala Vetenskapliga Arkivet. https://www.diva-
portal.org/smash/record.jsf?pid=diva2%3A1762710&dswid=-2208

Luo, Xueming. (2002). Uses and Gratifications Theory and E-Consumer Behaviors.
Journal of Interactive Advertising, 2:2, 34-41. doi:
http://dx.doi.org/10.1080/15252019.2002.10722060

Lv, X, Zhang, R., Su, Y., & Yang, Y. (2022). Exploring How Live Streaming Affects
Immediate Buying Behavior and Continuous Watching Intention: A Mutigroup
Analysis. Journal of Travel and Tourism Marketing, 39:1, 109-135. doi:
https://doi.org/10.1080/10548408.2022.2052227

Mackay, A. (2005). The Practice of Edvertisement Fifth Edition. Oxford: Elsevier
Butterworth-Heinemanps

Momentum . Works4 (Agustus, 2023). The THikTok  Shop Playbook.
https://momentdm.asia/product/the-tiktok-shop-playbeok/

Nilplub, C., Khang, D.B., & Krairit, D. (2016). Determinants of Destination Loyalty
and the Mediating Role of Tourist Satisfaction. Tourism Analysis, Vol. 21,
Number 2-3, 221-236. doi: https://doi.org/10.3727/108354216X14559233984818

Park, H.,J., & Lin, L., M. (2020)= The Effects of Match-Ups on the Consumer Attitudes
Toward Internet Celebrities and Their Live Streaming Contents in the Context of
Product Endorsement. Joeurnal of Retailingyand Consumer Service, Vol. 52. doi:
https://doi.org/20.1016/j.jretconser.2019.101934

Populix (2022). (September, 2022). The Social Commerce Landscape in Indonesia.
https://info.populix.co/fdiproduct/consumer-trend-
report/download?report=2022-09-the-soCial-commerce-in-indonesia diunduh
pada 15 April 2024

Populix (2023). (Maret, 2023a). Gen Z & Millennial Report Q1 2023. 16 April 2024.
https://info.populix.co/reports/populix-popvoice-gen-z-and-millennials-report-
g1-2023

Populix (2023). (Agustus, 2023b). Survei Populix: E-Commerce Masih Jadi Pilihan
untuk Belanja Produk Elektronik, Rumah Tangga, dan Kesehatan.
https://info.populix.co/articles/platform-e-commerce/

128
Faktor Pengaruh Keputusan..., Restin Septiana, MM-IBS, 2024


https://www.diva-portal.org/smash/record.jsf?pid=diva2%3A1762710&dswid=-2208
https://www.diva-portal.org/smash/record.jsf?pid=diva2%3A1762710&dswid=-2208
https://www.diva-portal.org/smash/record.jsf?pid=diva2%3A1762710&dswid=-2208
https://doi.org/10.1080/10548408.2022.2052227
https://doi.org/10.1080/10548408.2022.2052227
https://momentum.asia/product/the-tiktok-shop-playbook/
https://doi.org/10.3727/108354216X14559233984818
https://doi.org/10.1016/j.jretconser.2019.101934
https://info.populix.co/id/product/consumer-trend-report/download?report=2022-09-the-social-commerce-in-indonesia
https://info.populix.co/id/product/consumer-trend-report/download?report=2022-09-the-social-commerce-in-indonesia
https://info.populix.co/reports/populix-popvoice-gen-z-and-millennials-report-q1-2023
https://info.populix.co/reports/populix-popvoice-gen-z-and-millennials-report-q1-2023

Prastian. (2019). Pengaruh Penerapan E-promotion, Brand Image, Product Quality
JENIUS Terhadap Customer Satisfaction Nasabah Bank Tabungan Pensiunan
Nasional. Repository Indonesia Banking School.

Prissca, M., & Wulandari, N. (2022). Digital Marketing Strategy for Local Business
Imanee Clothing Line. International Journal of Management, Entrepreneurship,
Social Science and Humanities, Vol. 5, No. 1, 182-193. doi:
https://doi.org/10.31098/ijmesh.v5i1.917

Song, H., Ruan, W.J., & Jeon, Y.J.J. (2021). An Integrated Approach to the Purchase
Decision Making Process of Food-Delivery Apps: Focusing on the TAM and
AIDA Models. International Journal of Hospitality Management, 95 (4). doi:
10.1016/j.ijhm.2021.102943

Strong, E., K. (1925). The Psychology of Selling and Advertising. New York: McGraw-
Hill. https://babel.hathitrustiorg/cgi/pt?id=uel. $b38792&seq=7

Sudrajat, N.D.A., et al¢(2024). Stream to Shop:'Perilaku Belanja. Gen Z Pada Social
Commerce dap’ Apa yang Paling Memikat Mereka. Jurnal Manajemen dan
Pemasaran Digital, Vol. 2 No. 3, 257-272. doi:
https://doi.org/10.38035/jmpd.v2i3.212

Sulestarini, Y., Wulandari, N., & Nasution, R.A. (2020). The Role of Narrative
Transportation in Web Series as Branded Entertainment. Journal of Asian
Finance,. |Economi¢; and Business, = Vol. 7, No. 11, 439-477.
doi:10.13106/jafeh.2020:vol7.n011.439

Sun, Y., et al. (2019). How Live Streaming Influences,Purchase Intentions in Social
Commerce: an IT. Affordance Perspective. [Electronic Commerce Research and
Application 37, 1567-4223. doi: https://doi.org/10.1016/j.elerap.2019.100886

Tang, J.C., Venolia, G., & Inkpen, KIM:(2016). Meerkat and Periscope: | Stream, You
Stream, Apps Stream for Live Streams. Proceeding of the 2016 CHI Conference
on Human Factors in  Computing  Systems, 4770-4780. doi:
https://doi.org/10.1145/2858036.2858374

Wei, P.-S., & Lu, H.-P. (2013). An Examination of the Celebrity Endorsements and
Online Customer Reviews Influence Female Consumers’ Shopping Behavior.
Computer in Human Behavior, Vol. 29, 193-201. doi:
https://doi.org/10.1016/j.chb.2012.08.005

Wijaya, Bambang Sukma. (2015). The Development of Hierarchy of Effects Model in
Advertising. International Research Journal of Business Studies, Vol. 5, 73-85.
doi: https://doi.org/10.21632/irjbs.5.1.73-85

129
Faktor Pengaruh Keputusan..., Restin Septiana, MM-IBS, 2024


https://doi.org/10.31098/ijmesh.v5i1.917
http://dx.doi.org/10.1016/j.ijhm.2021.102943
https://babel.hathitrust.org/cgi/pt?id=uc1.$b38792&seq=7
https://doi.org/10.38035/jmpd.v2i3.212
https://doi.org/10.1016/j.elerap.2019.100886
https://doi.org/10.1145/2858036.2858374
https://doi.org/10.1016/j.chb.2012.08.005
https://doi.org/10.21632/irjbs.5.1.73-85

Wongkitrungrueng, A., & Assarut, N. (2020). The Role of Live Streaming in Building
Consumer Trust and Engagement with Social Commerce Seller. Journal of
Business Research, Vo. 117, 543-556. doi:
https://doi.org/10.1016/j.jbusres.2018.08.032

Wongsunopparat, S., & Deng, B. (2021). Factors Influencing Purchase Decision of
Chinese Consumer under Live Streaming E-commerce Model. Journal of Small
Business and Entrepreneurship Development, Vol. 9, No. 2, 1-15. doi:
https://doi.org/10.15640/jsbed.v9n2al

Xu, X., & Gursoy, D. (2020). Exploring the Relationship Between Servicescape, Place
Attachment, and Intention to Recommend Accommodations Marketed Through
Sharing Economy Platforms. Journal of Travel & Tourism Marketing, Vol. 37,
429-446. doi: https://doi.org/10.1080/10548408.2020.1784365

Xu, X., Wu, J.-H., Chang, Y&=T., & LI, Q.(2019). The Investigation of Hedonic
Consumption, Impuisive Consumption and Social, Sharing in E-Commerce Live-
Streaming Videos. PACIS 2019 Proceeding, 43.
https://aisel.aisnet.org/pacis2019/43

Yan, Y., He, Y., & Li, L. (2023). Why Time Flies? The Role of Immersion in Short
Video Usage Behavior. _Frontier in Psychology,  Vol. 14-2023. doi:
https://doi.org/10.3389/fpsyq.2023.1127210

Yim, Y.-C.M., Chu, S.-C.,/& Sauer, P.L. (2017). Is Augmented Reality Technology an
Effective Tool for E-Commerce? An Interactivity and Vividness Perspective.
Journal  of Interactive  Marketingp,, Vol. = 39, 89-103.  doi:
https://doi.org/10.1016/j.intmar.2017.04.001

Yussy Mulia. (Januari, 2023). Dikenal Sebagai Digital Native, Ini Beberapa Kebiasaan
Unik yang Dimiliki GenyZ. National Geegraphic Indonesia. 27 Januari 2023.
https://nationalgeographic.qgrid.id/read/133670803/dikenal-sebagai-digital-

native-ini-beberapa-kebiasaan-unik-yang-dimiliki-gen-z?page=all

130
Faktor Pengaruh Keputusan..., Restin Septiana, MM-IBS, 2024


https://doi.org/10.1016/j.jbusres.2018.08.032
https://doi.org/10.15640/jsbed.v9n2a1
https://doi.org/10.15640/jsbed.v9n2a1
https://doi.org/10.1080/10548408.2020.1784365
https://aisel.aisnet.org/pacis2019/43
https://doi.org/10.3389/fpsyg.2023.1127210
https://doi.org/10.1016/j.intmar.2017.04.001
https://nationalgeographic.grid.id/read/133670803/dikenal-sebagai-digital-native-ini-beberapa-kebiasaan-unik-yang-dimiliki-gen-z?page=all
https://nationalgeographic.grid.id/read/133670803/dikenal-sebagai-digital-native-ini-beberapa-kebiasaan-unik-yang-dimiliki-gen-z?page=all



