DAFTAR PUSTAKA

Aditya, R., & Wardhana, A. (2016). Pengaruh perceived usefulness dan perceived ease
of use terhadap behavioral intention dengan pendekatan Technology Acceptance
Model (TAM) pada pengguna Instant Messaging LINE di Indonesia.

Jurnal Siasat Bisnis, 20(1),
24-32. https://doi.org/10.20885/jsb.vol20.iss1.art3

Agusti, R., & Kurniawati. (2022). Pengaruh Innovations Dan Social Influence
Terhadap Commitment Dan Behavioural Intention. Jurnal llmiah MEA
(Manajemen, Ekonomi, Dan Akuntansi), 6(3), 494-512.
http://publication.petra.ac.id/index.php/manajemen-bisnis/article/view/9111

Agustina, N. (2015). Penerimaan Teknologi Pengguna Terhadap Sistem Informasi
Simpan Pinjam Dengan Metode Acceptace Model. Jurnal Pilar Nusa Mandiri,
11(2),
171-178.http://ejournalsnisamandiri.ac. tdlejurnal/index.php/pilar/article/view/1
50/133 Ajzen, 1. (4991). Reporting Behaviour, of People with Disabilities in
relation to the
Lack of Accessibility on Government \Websites: Analysis in the light of the
Theory. of Planned Behaviour. Organization Behavior And Human Decision
Processes. https://doi.org/10.47985/dcidj.475

Ajzen, |.; & Fishbein. (2000). Attitudes and the Attitude-Behavior Relation : Reasoned
and  Automatic  Processes. John = Wiley & Sons Ltd, June.
https://doi.0rg/10.1080/14792779943000116

Davis, F._D. (1989). Perceived" Usefulness,, Perceived Ease of Use, and User
Acceptance of Information Technology. Management Information Systems
Research~ Center,  University of Minnesota, =~ 13(3), 319-340.
https://doi.org/10.5962/bhl title.33621

Fahmi, S. (2018). Pengaruh "Persepsi.Keamanan dan Kepercayaan terhadap Niat
Konsumen dalam Melakukan Transaksi E-Commerce, melalui Sikap sebagali
Variabel Intervening. JAMIN : Jurnal Aplikasi Manajemen Dan Inovasi Bisnis,
1(1), 86. https://doi.org/10.47201/jamin.v1il.21

Ferghyna, F., Rachmadi, A., & Herlambang, A. D. (2020). Pengaruh Facilitating
Conditions dan Behavioral Intention terhadap Use Behavior pada Pengguna
Aplikasi BNI Mobile Banking. Jurnal Pengembangan Teknologi Informasi Dan
llmu Komputer, 4(9), 3201-3208. http://j-ptiik.ub.ac.id

Ghozali, 1. (2014). Structural Equation Modeling, Metode Alternatif dengan Partial
Least Square (PLS). Edisi 4.

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25. In
Badan Penerbit Universitas Diponegoro: Semarang.

Gunawan, C. F. (2019). Pengaruh Performance Expectancy dan Social Influence
Terhadap Behavioral Intention Di Aplikasi Hijabenka. Agora, 7(2), 1-6.
http://publication.petra.ac.id/index.php/manajemen-bisnis/article/view/9111

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on Partial

Theory Technology Acceptance..., Luh Gede Ayu Mariathi, MM-IBS, 2024

67


http://publication.petra.ac.id/index.php/manajemen-bisnis/article/view/9111
http://ejournal.nusamandiri.ac.id/ejurnal/index.php/pilar/article/view/150/133
http://ejournal.nusamandiri.ac.id/ejurnal/index.php/pilar/article/view/150/133
http://j-ptiik.ub.ac.id/
http://publication.petra.ac.id/index.php/manajemen-bisnis/article/view/9111

Least Squares Structural Equation Modeling (PLS-SEM) (2nd ed.). SAGE
Publications, Inc.

Harris, H. (2011). E vidence of Firms ’ Perception s Toward Electronic Payment
Systems ( EPS ) in Malaysia. January 2011.

Hendratmoko, ascaryo putro. (2019). Faktor-Faktor Yang Memengaruhi Individu
Dalam Menggunakan Peer To Peer Lending Dan Equity Crowd Funding Di DKki
Jakarta. Jurnal Manajemen Keuangan, 9(1), 2.
http://jurnal.kwikkiangie.ac.id/index.php/JM/article/view/606

Heryanta, J. (2019). Pengaruh Behavioral Intention Terhadap Actual Use Pengguna
GO-JEK Indonesia dengan Pendekatan Technology Acceptance Model dan
Innovation Diffusion Theory. Jurnal limiah Mahasiswa FEB Universitas
Brawijaya, 7(2), 1-11.

Ikhsan, K., & Sunaryo, D. (2020). Technology Acceptance Model, Social Influence
and Perceived Risk in UsinggviobilesApplications: Empirical Evidence in Online
Transportation .in Ladonesia. Jurnal Dinamika Manajemen, 11(2), 127-138.
https://doi.org/1045294/jdm.v11i2.23309

Jeng, C. R.(2019)4The Role of Trust in Explaining Tourists' Behavioral Intention to
Use E-booking Services in Taiwan. Journal of China,Tourism Research, 15(4),
478-489. https://doi.org/10.1080/19388160.2018.1561584

Junadi, & Sfenrianto. (2015). A Model of Factors Influencing Consumer's Intention to
Use E-payment System in Indonesia. Procedia Computer Science, 59(December
2015), 214=220. https://doi.org/10.1016/j.procs.2015.07.557

Kamel, S., & Hassan, A. (2003)#Assessing the gntroduction of Electronic Banking in
Egypt Using the Technology Acceptance Model., Idea Group Publishing.

Naufaldi, I., & Tjokrosaputro, M. (2020). Pengaruh Perceived Ease Of Use, Perceived
Usefulness, dan Trust terhadap Intention To Use. Jurnal Manajerial Dan
Kewirausahaan, 2(3), 715."https://doi.org/10.24912/jmk.v2i3.9584

Nurhalimah, N. (2021). Pengaruh Social Influence Terhadap Behavioral Intention
Penggunaan Marketplace Pada UMKM Di Kota Bandung. Jurnal Digital Bisnis,
Modal Manusia, Marketing, Entrepreneurship, Finance, & Strategi Bisnis
(DImmensi), 1(1), 1. https://doi.org/10.32897/dimmensi.v1il.771

Pikkarainen, T., Pikkarainen, K., Karjaluoto, H., & Pahnila, S. (2004). Consumer

acceptance of online banking: An extension of the technology acceptance model.

Internet Research, 14(3), 224-235.
https://doi.org/10.1108/10662240410542652

Prayitno, A. L. (2013). Pengaruh Social Influence Proces Terhadap Participation
Behavior Pengguna Twitter Di Surabaya. Jurnal limiah Mahasiswa Universitas
Surabaya, 2(2), 1-13.

Purnomo, F. E., Kusyanti, A., & Aryadita, H. (2018). Evaluasi Pengaruh Keamanan
Data Dan Kepercayaan Pelanggan Pada Website E-Commerce PT. XYZ. Jurnal
Pengembangan Teknologi Informasi Dan limu Komputer, 2(6), 2400-2407.

Theory Technology Acceptance..., Luh Gede Ayu Mariathi, MM-IBS, 2024

68


http://jurnal.kwikkiangie.ac.id/index.php/JM/article/view/606

Saidani, B., Aditya, S., & Manalu, I. F. (2022). Pengaruh Perceived Security dan
Perceived Ease of Use terhadap Intention to Use Dengan Trust sebagali
Intervening pada Penggunaan Aplikasi Pembayaran Digital di Jakarta. Jurnal
Bisnis, Manajemen, Dan Keuangan, 3(1), 186-197.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business. In John Wiley &
Sons Ltd. https://doi.org/10.1007/978-94-007-0753-5_102084

Sinaga, O. S., Marpaung, F. K., Dewi, R. S., & Sudirman, A. (2021). Kontribusi
Perceived Usefulness , Perceived Ease of Use dan Perceived Security terhadap
Behavioral Intention to Use Aplikasi JAKET. Insight Management Journal,
1(3), 86-94.

Sumardi, D. H., & Andreani, F. (2021). Pengaruh perceived usefulness dan perceived
ease of use terhadap usage behavior melalui intention to use pada konsumen
online shop sayurbox di Surabaya. Agora, 9(1), 1-6.
http://publication.petra.ac.id/index.php/manajemen-bisnis/article/view/10970

Trihutama, R. P. (2020). Pengaruh Perceived Easexef Use , Perceived Usefulness , dan
Trust Terhadap Behavioral Intention to' Use (Studi Pada Pengguna Go-Pay
Layanan Go-Jek). Jurnal Kajian Manajemen Dan Wirausaha, 2(2), 1-15.

Venkatesh, V., & Davis, F. D. (1996). A model of the antecedents of perceived ease
of use: Development and test. Decision Sciences, 27(3), 451-481.
https://doi.org/10.1111/j.1540-5915.1996.tb00860.x:

Venkatesh, V., & Davis, F. D. (2000). A Theoretical Extension of the Technology
Acceptance Model: Four Longitudinal Field Studies. Management Science,
46(2), 186-204. https:/www.jstor.org/stable/pdf/2634758.pdf

Venkatesh, V., James Y. L. Thong, & Xin Xu. (2012). Consumer Acceptance and Use
of Information Technology: Extending the Unified Theory of Acceptance and
Use of Technology. MIS Quarterly, 36(1), 157-178.
https://doi.org/10.1109/MWSY M.2015.7467037

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance
of information technology: Toward a unified view. MIS Quarterly: Management
Information Systems, 27(3), 425-478. https://doi.org/10.2307/30036540

Wang, Y. S., Wang, Y. M., Lin, H. H., & Tang, T. I. (2003). Determinants of user
acceptance of Internet banking: An empirical study. In International Journal of
Service Industry Management (Vol. 14, Issue 5).
https://doi.org/10.1108/09564230310500192

Wardani, D. (2018). Determinan Minat dan Akseptabilitas Mahasiswa Terhadap
Aktivitas Jual Beli Saham Online. Jurnal Keuangan Dan Perbankan, 15(1), 14—
28.

Yuwono, W., & Oktovian, N. (2021). Analisis Faktor-Faktor Yang Mempengaruhi
Intention Nasabah Dalam Menggunakan Mobile Banking. CoMBInES-
Conference on Management 1(2), 2191-2206.
https://journal.uib.ac.id/index.php/combines/article/view/4754

Theory Technology Acceptance..., Luh Gede Ayu Mariathi, MM-IBS, 2024

69


http://publication.petra.ac.id/index.php/manajemen-bisnis/article/view/10970
http://www.jstor.org/stable/pdf/2634758.pdf
http://www.jstor.org/stable/pdf/2634758.pdf



