
 

77 

 

DAFTAR PUSTAKA 

 

Alrubaiee, Laith and Feras Alkaa’ida. 2011. “The Mediating Effect of Patient 

Satisfaction in the Patients’ Perceptions of Healthcare Quality – Patient Trust 

Relationship.” International Journal of Marketing Studies 3(1):103–27. 

 

Amelia, Tifa Noer. 2016. “Fraud in Online Transaction : Case of Instagram.” 

4(4):2014–17. 

 

Bart, Yakov, Venkatesh Shankar, Fareena Sultan, and Glen L. Urban. 2003. “Are 

the Drivers and Role of Online Trust the Same for All Web Sites and 

Consumers?: A Large-Scale Exploratory Empirical Study.” Ssrn 

69(October):133–52. 

 

Bhattacherjee, Anol. 2001. “An Empirical Analysis of the Antecedents of 

Electronic Commerce Service Continuance.” Decision Support Systems 

32(2):201–14. 

 

Bolton, Ruth N., A. Parasuraman, and Ankie Hoefnagels. 2013. “Institutional 

Repository Understanding Generation Y and Their Use of Social Media : A 

Review and Research Agenda This Item Was Submitted to Loughborough ’ s 

Institutional Repository ( Https://Dspace.Lboro.Ac.Uk/) by the Author and Is 

Made Available Under.” Loughborough University Institutional Repository 

24(3):245–67. 

 

Chiu, Chao‐Min, Chen‐Chi Chang, Hsiang‐Lan Cheng, and Yu‐Hui Fang. 2009. 

“Determinants of Customer Repurchase Intention in Online Shopping.” 

Online Information Review 33(4):761–84. 

 

Chiu, Chao Min, Meng Hsiang Hsu, Hsiangchu Lai, and Chun Ming Chang. 2012. 

“Re-Examining the Influence of Trust on Online Repeat Purchase Intention: 

The Moderating Role of Habit and Its Antecedents.” Decision Support Systems 

53(4):835–45. 

 

Farooq, Faraz and Zohaib Jan. 2012. “The Impact of Social Networking to 

Influence Marketing through Product Reviews.” International Journal of 

Information and Communication Technology Research 2(8):627–37. 

 

Gefen, David. 2002. “Customer Loyalty in E-Commerce.” Journal of the 

Association for Information Systems 3(1):27–53. 

 

Hellier, Phillip K., Gus M. Geursen, Rodney A. Carr, and John A. Rickard. 2003. 

Customer Repurchase Intention. Vol. 37. 

 

Pengaruh Kualitas Produk..., Mohamad Firmansah, MM-IBS, 2019 
 



 

78 

 

Hume, Margee and Gillian Sullivan Mort. 2010. “The Consequence of Appraisal 

Emotion, Service Quality, Perceived Value and Customer Satisfaction on 

Repurchase Intent in the Performing Arts.” Journal of Services Marketing 

24(2):170–82. 

 

Jahng, Jungjoo, Hemant Jain, and Keshavamurthy Ramamurthy. 2007. “Effects of 

Interaction Richness on Consumer Attitudes and Behavioral Intentions in E-

Commerce: Some Experimental Results.” European Journal of Information 

Systems 16(3):254–69. 

 

Jamal, Ahmad and Mark M. H. Goode. 2001. “Marketing Intelligence & Planning 

Emerald Article : Consumers and Brands : A Study of the Impact of Self-

Image Congruence on Brand Preference and Satisfaction Consumers and 

Brands : A Study of the Impact of Self-Image Congruence on Brand 

Preference and Sa.” 

 

Jayawardhena, Chanaka and Len Tiu Wright. 2009. “An Empirical Investigation 

into E-Shopping Excitement: Antecedents and Effects.” European Journal of 

Marketing 43(9):1171–87. 

 

Khan, Abdul Gaffar. 2016. “Electronic Commerce: A Study on Benefits and 

Challenges in an Emerging Economy.” Global Journal of Management and 

Business Research: Economics and Commerce 16(1). 

 

Kim, Changsu, Robert D. Galliers, Namchul Shin, Joo Han Ryoo, and Jongheon 

Kim. 2012. “Factors Influencing Internet Shopping Value and Customer 

Repurchase Intention.” Electronic Commerce Research and Applications 

11(4):374–87. 

 

Kim, Jung Hwan, Minjeong Kim, and Jay Kandampully. 2009. “Buying 

Environment Characteristics in the Context of E-Service.” European Journal 

of Marketing 43(9):1188–1204. 

 

Kim, Jung Hwan, Minjeong Kim, and Sharron J. Lennon. 2009. “Effects of Web 

Site Atmospherics on Consumer Responses: Music and Product Presentation.” 

Direct Marketing: An International Journal 3(1):4–19. 

 

Kotler, Philip and Gary Armstrong. 2008. Prinsip - Prinsip Pemasaran. 12th ed. 

Jakarta: Erlangga. 

 

Limayem, Moez, Mohamed Khalifa, and Anissa Frini. 2000. “What Makes 

Consumers Buy from Internet? A Longitudinal Study of Online Shopping.” 

IEEE Transactions on Systems, Man, and Cybernetics Part A:Systems and 

Humans. 30(4):421–32. 

 

Lovelock, Christopher and Jochen Wirtz. 2011. Services Marketing: People, 

Pengaruh Kualitas Produk..., Mohamad Firmansah, MM-IBS, 2019 
 



 

79 

 

Technology, Strategy. 7th ed. Prentice Hall. 

 

Lupiyoadi, Rambat. 2014. Dinamika Bisnis Jasa Dan Pentingnya Pemasaran Jasa. 

Yogyakarta: CV. Andi Offsite. 

 

Otim, Samuel and Varun Grover. 2006. “An Empirical Study on Web-Based 

Services and Customer Loyalty.” European Journal of Information Systems 

15(6):527–41. 

 

Parasuraman, A., Valarie A. Zeithaml, and Arvind Malhotra. 2005. “E-S-QUAL a 

Multiple-Item Scale for Assessing Electronic Service Quality.” Journal of 

Service Research 7(3):213–33. 

 

Park, Chung Hoon and Young Gul Kim. 2003. “Identifying Key Factors Affecting 

Consumer Purchase Behavior in an Online Shopping Context.” International 

Journal of Retail & Distribution Management 31(1):16–29. 

 

Park, Minjung and Sharron J. Lennon. 2009. “Brand Name and Promotion in Online 

Shopping Contexts.” Journal of Fashion Marketing and Management: An 

International Journal 13(2):149–60. 

 

Perea Y Monsuwé, Toñita, Benedict G. C. Dellaert, and Ko De Ruyter. 2004. “What 

Drives Consumers to Shop Online? A Literature Review.” International 

Journal of Service Industry Management 15(1):102–21. 

 

Prasad, Ch. J. S. and A. R. Aryasri. 2009. “Determinants of Shopper Behaviour in 

E-Tailing: An Empirical Analysis.” Paradigm 13(1):73–83. 

 

Qureshi, Israr, Yulin Fang, Elaine Ramsey, Patrick McCole, Patrick Ibbotson, and 

Deborah Compeau. 2009. “Understanding Online Customer Repurchasing 

Intention and the Mediating Role of Trust- An Empirical Investigation in Two 

Developed Countries.” European Journal of Information Systems 18(3):205–

22. 

 

Seock, Yoo-Kyoung and Marjorie Norton. 2007. “Journal of Fashion Marketing 

and Management : An International Article Information :” Fashion Marketing 

and Management 11(4):539–52. 

 

Shahriari, Shahrzad, Mohammadreza Shahriari, and Saeid Gheiji. 2015. “E-

Commerce and It Impacts on Global Trend and Market.” INTERNATIONAL 

JOURNAL of RESEARCH –GRANTHAALAYAH 3(4):49–55. 

 

Suryani, Tatik. 2013. Perilaku Konsumen Di Era Internet. Yogyakarta: Graha Ilmu. 

 

Teo, Thompson S. H. and Jing Liu. 2007. “Consumer Trust in E-Commerce in the 

United States, Singapore and China.” Omega 35(1):22–38. 

Pengaruh Kualitas Produk..., Mohamad Firmansah, MM-IBS, 2019 
 



 

80 

 

 

Trisnawati, Ella, Agus Suroso, and Untung Kumorohadi. 2012. “Analisis Faktor-

Faktor Kunci Dari Niat Pembelian Kembali Secara Online (Study Kasus Pada 

Konsumen Fesh Shop).” Jurnal Bisnis Dan Ekonomi (JBE) 19(2):126–41. 

 

Yang, Kiseol and Allison P. Young. 2009. “The Effects of Customized Site 

Features on Internet Apparel Shopping.” Journal of Fashion Marketing and 

Management 13(1):128–39. 

 

Pengaruh Kualitas Produk..., Mohamad Firmansah, MM-IBS, 2019 
 


