
75 

 

75 

 

Indonesia Banking School 
 

 

DAFTAR PUSTAKA 

 
 

Abdullah, P. M. (2015). Metodologi Penelitian Kuantitatif. In Aswaja Pressindo. 

Ahmad, A. H., Idris, I., Mason, C., & Chow, S. K. (2019). The impact of young celebrity 
endorsements in social media advertisements and brand image towards the 
purchase intention of young consumers. International Journal of Financial 
Research, 10(5), 54–65. https://doi.org/10.5430/ijfr.v10n5p54 

Ahmetoglu, G., Furnham, A., & Fagan, P. (2014). Pricing practices: A critical review of 
their effects on consumer perceptions and behaviour. Journal of Retailing and 
Consumer Services, 21(5), 696–707. 
https://doi.org/10.1016/j.jretconser.2014.04.013 

Ali Qalati, S., & Farhan Ashraf, S. (2020). Effects of Celebrity Endorsement, Promotional 
activities, Packaging of products, and Brand image, on Green Consumer buying 
behavior. https://doi.org/10.24312/1930140110 

Amatulli, C., De Angelis, M., Peluso, A. M., Soscia, I., & Guido, G. (2019). The Effect of 
Negative Message Framing on Green Consumption: An Investigation of the Role of 
Shame. Journal of Business Ethics, 157(4), 1111–1132. 
https://doi.org/10.1007/s10551-017-3644  

Ansar, N. (2013). Impact of green marketing on consumer purchase intention. 
Mediterranean Journal of Social Sciences, 4(11), 650–655. 
https://doi.org/10.5901/mjss.2013.v4n11p650 

Ariella, S., & Yunus, U. (2019). Cultivating Brand Awareness of Korean Cosmetics 
Innisfree in Indonesia Via E-WOM as the Eco-Friendly. August. 
https://doi.org/10.4108/eai.26-1-2019.2282984 

Aulina, L., & Yuliati, E. (2017). The Effects of Green Brand Positioning, Green Brand 
Knowledge, and Attitude towards Green Brand on Green Products Purchase 
Intention. 36(Icbmr), 548–557. https://doi.org/10.2991/icbmr-17.2017.50 

Azad, N., & Masoumi, M. (2012). The impact of packaging on product competition. 
Management Science Letters, 2(8), 2789–2794. 
https://doi.org/10.5267/j.msl.2012.10.008 

Azaria, D. P. (2014). (2014). 済無No Title No Title No Title. Paper Knowledge . Toward a 
Media History of Documents, 7(2), 107–115. 

Bastian, D. A. (2014). Analisa Pengaruh Citra Merek (Brand Image) dan Kepercayaan 
Merek (Brand Trust) Terhadap Loyalitas Merek (Brand Loyalty) ADES PT. Ades 
Alfindo Putra Setia. Jurnal Manajemen Pemasaran Petra, 2(1), 1–9. 

Bestari, D. K. P., & Butarbutar, D. A. (2021). Implementation of Green Marketing 
Strategies and Green Purchase Behavior as Efforts to Strengthen the 
Competitiveness of MSMEs in Indonesia. Budapest International Research and 
Critics Institute (BIRCI-Journal): Humanities and Social Sciences, 4(1), 243–254. 
https://doi.org/10.33258/birci.v4i1.1588 

Pengaruh Green Brand..., Annisa Felecia, Ma.-IBS, 2022

https://doi.org/10.1007/s10551-017-3644


76 

 

76 

 

Indonesia Banking School 
 

Bhaskaran, S., Polonsky, M., Cary, J., & Fernandez, S. (2006). Environmentally sustainable 
food production and marketing: Opportunity or hype? British Food Journal, 108(8), 
677–690. https://doi.org/10.1108/00070700610682355 

Biswas, A., & Roy, M. (2015). Green products: An exploratory study on the consumer 
behaviour in emerging economies of the East. Journal of Cleaner Production, 87(1), 
463–468. https://doi.org/10.1016/j.jclepro.2014.09.075 

Blasche, J., & Ketelaar, P. E. (2020). PDF hosted at the Radboud Repository of the 
Radboud University The Synergy in Green Persuasion : Green Celebrity Endorsers in 
Green Advertising : A Study of Brand-Endorser Congruence Effects in Green 
Advertising. 

Chen, T., & Chai, L. (2010). Attitude towards the environment and green products: 
Consumers’ perspective. Management Science and Engineering, 4(2), 27–39. 
http://50.22.92.12/index.php/mse/article/view/1324 

Choi, S. M., & Rifon, N. J. (2007). Who is the celebrity in advertising? Understanding 
dimensions of celebrity images. Journal of Popular Culture, 40(2), 304–324. 
https://doi.org/10.1111/j.1540-5931.2007.00380.x 

Codini, Anna Paola; Miniero, Giulia; Bonera, Michelle; Svensson, Göran; Zutshi, A. 
(2018). (2016). Role of Regulatory Focus 

de Medeiros, J. F., & Ribeiro, J. L. D. (2017). Environmentally sustainable 
innovation: Expected attributes in the purchase of green products. Journal of 
Cleaner Production, 142, 240–248. 
https://doi.org/10.1016/j.jclepro.2016.07.191 

Debora Indriani, I. A., Rahayu, M., & Hadiwidjojo, D. (2019). The Influence of 
Environmental Knowledge on Green Purchase Intention the Role of Attitude as 
Mediating Variable. International Journal of Multicultural and Multireligious 
Understanding, 6(2), 627. https://doi.org/10.18415/ijmmu.v6i2.706 

Dianti, N. R., & Paramita, E. L. (2021). Green Product dan Keputusan Pembelian 
Konsumen Muda. Jurnal Samudra Ekonomi Dan Bisnis, 12(1), 130–142. 
https://doi.org/10.33059/jseb.v12i1.2301 

Dini, I., & Laneri, S. (2021). The new challenge of green cosmetics: Natural food 
ingredients for cosmetic formulations. Molecules, 26(13). 
https://doi.org/10.3390/molecules26133921 

Essoussi, L. H., & Linton, J. D. (2010). New or recycled products: How much are 
consumers willing to pay? Journal of Consumer Marketing, 27(5), 458–468. 
https://doi.org/10.1108/07363761011063358 

Eze, U. C., & Ndubisi, N. O. (2013). Green Buyer Behavior: Evidence from Asia 
Consumers. Journal of Asian and African Studies, 48(4), 413–426. 
https://doi.org/10.1177/0021909613493602 

Fan, H., & Zeng, L. (2011). Implementation of Green Marketing Strategy in China ‐ A 
Study of the Green Food Industry. June, 1–87. 

Felix, R., & Braunsberger, K. (2016). I believe therefore I care The relationship between 
religiosity, environmental attitudes, and green product purchase in Mexico. 

Pengaruh Green Brand..., Annisa Felecia, Ma.-IBS, 2022

http://50.22.92.12/index.php/mse/article/view/1324


77 

 

77 

 

Indonesia Banking School 
 

International Marketing Review, 33(1), 137–155. 

Fuchs, C., & Diamantopoulos, A. (2010). Evaluating the effectiveness of brand- 
positioning strategies from a consumer perspective. European Journal of 
Marketing, 44(11), 1763–1786. https://doi.org/10.1108/03090561011079873 

Gadenne, D., Sharma, B., Kerr, D., & Smith, T. (2011). The influence of consumers’ 
environmental beliefs and attitudes on energy saving behaviours. Energy Policy, 
39(12), 7684–7694. https://doi.org/10.1016/j.enpol.2011.09.002 

Ganapathy, S. P., Natarajan, J., Gunasekaran, A., & Subramanian, N. (2014). Influence of 
eco-innovation on Indian manufacturing sector sustainable performance. 
International Journal of Sustainable Development and World Ecology, 21(3), 198– 
209. https://doi.org/10.1080/13504509.2014.907832 

Ghozali, I. (2014). Structural Equation Modeling Metode Alternatif Dengan Partial Least 
Square (PLS) Badan Penerbit: Universitas Diponogoro Semarang. 

Grant, J. (2008). Green marketing. Strategic Direction, 24(6), 25–27. 
https://doi.org/10.1108/02580540810868041 

Gwin, C. F., & Gwin, C. R. (2003). Product Attributes Model: A Tool for Evaluating Brand Positioning. 
Journal of Marketing Theory and Practice, 11(2), 30–42. 
https://doi.org/10.1080/10696679.2003.11658494 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on Partial Least 
Squares Structural Equation Modeling (PLS-SEM). Thousand Oaks. Sage, 165. 

Hair, J.F., Sarstedt, M., Ringle, C. M. et al. (2012). An assessment of the use of partial 
least squares structural equation modeling in marketing research. 
https://doi.org/10.1007/s11747-011-0261-6 

Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least squares 
structural equation modeling (PLS-SEM): An emerging tool in business research. 
European Business Review, 26(2), 106–121. https://doi.org/10.1108/EBR-10-2013- 
0128 

Hartmann, P., & Apaolaza Ibáñez, V. (2006). Green value added. Marketing Intelligence 
& Planning, 24(7), 673–680. https://doi.org/10.1108/02634500610711842 

Hartmann, P., Apaolaza Ibáñez, V., & Forcada Sainz, F. J. (2005). Green branding effects 
on attitude: functional versus emotional positioning strategies. Marketing 
Intelligence & Planning, 23(1), 9–29. https://doi.org/10.1108/02634500510577447 

He, A. zhong, Cai, T., Deng, T. xiang, & Li, X. (2016). Factors affecting non-green 
consumer behaviour: An exploratory study among Chinese consumers. 
International Journal of Consumer Studies, 40(3), 345–356. 
https://doi.org/10.1111/ijcs.12261 

Herjanto, H., Adiwijaya, M., Wijaya, E., & Semuel, H. (2020). The effect of celebrity 
endorsement on instagram fashion purchase intention: The evidence from 
Indonesia. Organizations and Markets in Emerging Economies, 11(1), 203–221. 
https://doi.org/10.15388/omee.2020.11.31 

Huang, Y. C., Yang, M., & Wang, Y. C. (2014). Effects of green brand on green purchase 
intention. Marketing Intelligence and Planning, 32(3), 250–268. 

Pengaruh Green Brand..., Annisa Felecia, Ma.-IBS, 2022



78 

 

78 

 

Indonesia Banking School 
 

https://doi.org/10.1108/MIP-10-2012-0105 

Irwan, & Adam, K. (2015). Metode Partial Least Square (PLS) Dan Terapannya (Studi 
Kasus: Analisis Kepuasan Pelanggan terhadap Layanan PDAM Unit Camming Kab. 
Bone). Teknosains, 9(1), 53–68. 

Janna, N. M. (2020). Konsep Uji Validitas dan Reliabilitas dengan Menggunakan SPSS. 
Artikel : Sekolah Tinggi Agama Islam (STAI) Darul Dakwah Wal-Irsyad (DDI) Kota 
Makassar, 18210047, 1–13. 

Jin, N. (Paul), Line, N. D., & Ann, S. H. (2015). The Full-Service Dining Experience: An 
Assessment of the Generation-Specific Determinants of Customer Loyalty. Journal 
of Foodservice Business Research, 18(4), 307–327. 
https://doi.org/10.1080/15378020.2015.1068669 

Kalama, E. (2007). Green Marketing Practises By Kenya Petroleum Refineries: a Study of 
the Perception of the Management of Oil Marketing Companies in Kenya. July, 3– 
77. 

  Keller, K. L. (1993). Conceptualizing, measuring, managing. Journal of Marketing, 57, 1–22 

Khan, S. K., Rukhsar, A., & Shoaib, M. (2016). Influence of Celebrity Endorsement on 
Consumer Purchase Intention. IOSR Journal of Business and ManagementVer. I, 
18(1), 2319–7668. https://doi.org/10.9790/487X-18110609  

Laroche, M., Bergeron, J., & Barbaro-forleo, G. (2001). Targetting Consumers Who Are 
Likely To Pay More for Ethical Products. Journal of Consumer Marketing, 18(6), 
503–520. 

Lee, K. (2008). Opportunities for green marketing: Young consumers. Marketing 
Intelligence and Planning, 26(6), 573–586. 
https://doi.org/10.1108/02634500810902839 

Lin, Yifeng, Yang, S., Hanifah, H., & Iqbal, Q. (2018). An Exploratory Study of Consumer 
Attitudes Toward Green Cosmetics in the UK Market. Administrative Sciences, 8(4), 
71. https://doi.org/10.3390/admsci8040071 

Lin, Ying-ching, & Chang, C. A. (2012). Double Standard : The Role of Green Product 
Usage. 76(September), 125–134. 

Listiyani, N., Hayat, M. A., & Mandala, S. (2018). Penormaan Pengawasan Izin 
Lingkungan dalam Pencegahan Pencemaran dan Kerusakan Lingkungan Hidup 
dalam Eksploitasi Sumber Daya Alam. Jurnal Media Hukum, 25(2), 217–227. 
https://doi.org/10.18196/jmh.2018.0116.217-227 

Liu, C., Zhang, Y., & Zhang, J. (2020). The impact of self-congruity and virtual interactivity 
on online celebrity brand equity and fans’ purchase intention. Journal of Product 
and Brand Management, 29(6), 783–801. https://doi.org/10.1108/JPBM-11-2018- 
2106 

Malhotra, N. K. (2010). R. P. (Marketing R. E. K. J. S. J. P. I. (n.d.). No Title. 

Mantiaha, G. (2016). the Influence of Green Marketing on Consumer Buying Behavior 
(Study At the Body Shop Manado). Jurnal Riset Ekonomi, Manajemen, Bisnis Dan 
Akuntansi, 4(2), 58–67. https://doi.org/10.35794/emba.v4i2.12494 

Pengaruh Green Brand..., Annisa Felecia, Ma.-IBS, 2022

https://doi.org/10.9790/487X-18110609


79 

 

79 

 

Indonesia Banking School 
 

Meng-Chen, C., & Chao-Chan, W. (2015). The effect of message framing on pro- 
environmental behavior intentions: An information processing view. British Food 
Journal, 117(1), 339–357. 

Moningka, V. A., Pangemanan, S. S., & Arie, F. V. (2020). the Influence of Natural 
Cosmetics and Product Packaging Design on Female Consumer Purchasing 
Intention in Manado (Study Case: the Body Shop) Pengaruh Natural Kosmetik Dan 
Desain Kemasan Produk Terhadap Niat Beli Konsumen Wanita Di Manado (Studi 
Kasus: Th. Jurnal EMBA, 8(4), 193–202. 
https://ejournal.unsrat.ac.id/index.php/emba/article/view/30688 

Mostafa, M. M. (2009). Shades of green: A psychographic segmentation of the green 
consumer in Kuwait using self-organizing maps. Expert Systems with Applications, 
36(8), 11030–11038. https://doi.org/10.1016/j.eswa.2009.02.088 

Mulyadi, M. (2013). Riset Desain Dalam Metodologi Penelitian. Jurnal Studi Komunikasi Dan Media, 
16(1), 71. .2012.160106. (n.d.). No Title. https://doi.org/10.31445/jskm 

Nasyatul, A. (2020). MARKETING TERHADAP MINAT BELI KONSUMEN INNISFREE. 5(11), 
42–58. 

Norazah Mohd. (2013). Green awareness effects on consumers’ purchasing decision: 
Some insights from Malaysia. International Journal of Asia-Pacific Studies, 9(2), 49– 
63. 

Norazah, & Norbayah. (2015). Consumption values and consumer environmental 
concern regarding green products. International Journal of Sustainable 
Development and World Ecology, 22(3), 269–278. 
https://doi.org/10.1080/13504509.2015.1013074 

Oliver, J. D., & Lee, S. H. (2010). Hybrid car purchase intentions: A cross-cultural analysis. 
Journal of Consumer Marketing, 27(2), 96–103. 
https://doi.org/10.1108/07363761011027204 

Orzan, G., Cruceru, A. F., Balaceanu, C. T., & Chivu, R. G. (2018). Consumers’ behavior 
concerning sustainable packaging: An exploratory study on Romanian consumers. 
Sustainability (Switzerland), 10(6). https://doi.org/10.3390/su10061787 

Paço, A. do, Shiel, C., & Alves, H. (2019). A new model for testing green consumer 
behaviour. Journal of Cleaner Production, 207, 998–1006. 
https://doi.org/10.1016/j.jclepro.2018.10.105 

Paul, J., Modi, A., & Patel, J. (2016). Predicting green product consumption using theory 
of planned behavior and reasoned action. Journal of Retailing and Consumer 
Services, 29, 123–134. https://doi.org/10.1016/j.jretconser.2015.11.006 

Prakash, G., & Pathak, P. (2017). Intention to buy eco-friendly packaged products among 
young consumers of India: A study on developing nation. Journal of Cleaner 
Production, 141, 385–393. https://doi.org/10.1016/j.jclepro.2016.09.116 

Prashant Mishra, T. J. and M. M. (2017). Essays on Sustainability and Management. 
https://doi.org/10.1007/978-981-10-3123-6 

Pratama, M. A. (2014). Pengaruh Green Perceived Value, Green Perceived Risk Dan 
Green Trust Terhadap Green Purchase Intention Lampu Philips LED di Surabaya M. 

Pengaruh Green Brand..., Annisa Felecia, Ma.-IBS, 2022



80 

 

80 

 

Indonesia Banking School 
 

Ashar Pratama. Jurnal Ilmiah Mahasiswa Universitas Surabaya, 3(1), 1–20. 

Qalati, S. A., Li, W., Mirani, S. H., Sohu, Jan Muhammad, Hussain, R. Y., & Ahmed, N. 
(2020). The Antecedents of Green Consumer Behavior the Mediating Role of Brand 
Image in the Cosmetic Industry. Sukkur IBA Journal of Management and Business, 
7(1), 19. https://doi.org/10.30537/sijmb.v7i1.527 

Relawati, R., Ariadi, B. Y., & Purwono, B. S. A. (2020). The Factors Affecting Green 
Consumer Behavior: Evidence from Malang, East Java, Indonesia. TEST Engineering 
and Management, 82(February), 7560–7570. 
http://www.testmagzine.biz/index.php/testmagzine/article/view/2030/1826 

Rios, F. J. M., Luque Martínez, T., Moreno, F. F., & Soriano, P. C. (2006). Improving 
attitudes toward brands with environmental associations: An experimental 
approach. Journal of Consumer Marketing, 23(1), 26–33. 
https://doi.org/10.1108/07363760610641136 

Shil, P. (2012). Evolution and Future of Environmental Marketing. Asia Pacific Journal of 
Marketing & Management Review, 1(3), 74–81. 

Sofwan, H., & Wijayangka, C. (2021). Pengaruh Green Product dan Green Price Terhadap 
Keputusan Pembelian Produk Pijakbumi di Kota Bandung. E-Proceeding of 
Management, 8(5), 6054. 

Suki, N. M. (2016). (2015). Green product purchase intention: impact of green brands, 
attitude, and knowledge. 1–7. 

Sun, Y., Liu, N., & Zhao, M. (2019). Factors and mechanisms affecting green consumption 
in China: A multilevel analysis. Journal of Cleaner Production, 209, 481–493. 
https://doi.org/10.1016/j.jclepro.2018.10.241 

Susanti, N., Widajatun, V. W., Sumantri, M. B. A., & Nugraha, N. M. (2020). Implications 
of Intellectual Capital Financial Performance and Corporate Values (Studies on 
Goods and Consumption Sector 2013-2017 period). International Journal of 
Psychosocial Rehabilitation, 24(07), 6588–6599. 

Takaya, R. (2019). the Effect of Celebrity Endorsment on Brand Image and Trust Brand 
and It’S Impact To Purchaseintention Case Study: Oppo Smartphone. Business and 
Entrepreneurial Review, 17(2), 183. https://doi.org/10.25105/ber.v17i1.5228 

Tan, C. N. L., Ojo, A. O., & Thurasamy, R. (2019). Determinants of green product buying 
decision among young consumers in Malaysia. Young Consumers, 20(2). 
https://doi.org/10.1108/YC-12-2018-0898 

Temperley, J., & Tangen, D. (2006). The Pinocchio Factor In Consumer Attitudes Towards 
Celebrity Endorsement: Celebrity Endorsement, The Reebok Brand, And An 
Examination Of A Recent Campaign. Innovative Marketing, 2(3), 97–111. 

Utina, R. (2007). PEMANASAN GLOBAL: Dampak dan Upaya Meminimalisasinya. Power 
Plants and Power Systems Control 2006, 207–211. https://doi.org/10.1016/B978- 
008046620-0/50035-9 

Wang, H. J. (2016). Green brand positioning in the online environment. International 
Journal of Communication, 10, 1405–1427. 

Wells, L. E., Farley, H., & Armstrong, G. A. (2007). The importance of packaging design 

Pengaruh Green Brand..., Annisa Felecia, Ma.-IBS, 2022

http://www.testmagzine.biz/index.php/testmagzine/article/view/2030/1826


81 

 

81 

 

Indonesia Banking School 
 

for own-label food brands. International Journal of Retail & Distribution 
Management, 35(9), 677–690. https://doi.org/10.1108/09590550710773237 

Yadav, R., & Pathak, G. S. (2016). Young consumers’ intention towards buying green 
products in a developing nation: Extending the theory of planned behavior. Journal 
of Cleaner Production, 135, 732–739. 
https://doi.org/10.1016/j.jclepro.2016.06.120 

Zamudio, C. (2016). Matching with the stars: How brand personality determines 
celebrity endorsement contract formation. International Journal of Research in 
Marketing, 33(2), 409–427. https://doi.org/10.1016/j.ijresmar.2015.07.002 

 

Pengaruh Green Brand..., Annisa Felecia, Ma.-IBS, 2022




