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Nomor :047/P3M-ST-DOS/STIE IBS/1X/2021 Jakarta, 24 September 2021

Kepada Yth.

Dosen Tetap

STIE INDONESIA BANKING SCHOOL
Di Tempat

Perihal: Tugas Melakukan Kegiatan Pengabdian Masyarakat

Dalam rangka mendukung upaya pelaksanaan Tridharma Perguruan Tinggi, dan
menunjuk flayer acara International Funding Of Community Service Online Workshop,
dengan ini Pusat Penelitian dan Pengabdian Masyarakat STIE IBS memberikan tugas
melakukan kegiatan pengabdian masyarakat kepada:

Nama : Dr. Nelmida, S.E., M.Si.

NIDN : 0315015803

Status : Dosen Tetap

Nama : Dr. Sparta,, SE., ME,, Ak., CA
NIDN : 0316096401

Status : Dosen Tetap

Nama : Dr. Marissa Grace Haque Fawzi, SH., M.Hum., MBA., MH., M.Si
NIDN 12115106202

Status : Dosen Tetap

Nama : Vidiyanna Rizal Putri, SE., M.Si
NIDN :1016048101

Status : Dosen Tetap

Nama : Santi Rimadias, SP., M.Si

NIDN : 030903840

Status : Dosen Tetap

Nama : Meta Andriani, SE., MM

NIDN : 0301038705

Status : Dosen Tetap

Nama : Puspita, SE., M.Si

NIDN :0311117405

Status : Dosen Tetap

Nama : Chairunisa Litamaniyah

NIM :20181111049 (Mahasiswa)
Nama : Della Julian Anggraeni Kusumah

NIM :20201211051 (Mahasiswa)
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Nama : Nurlita Dewi

NIM :20201111058 (Mahasiswa)
Nama : Siham Madihah

NIM 120202111006 (Mahasiswa)
Nama : Muhammad Hanif Ramdani
NIM :20181311032 (Mahasiswa)

Untuk melaksanakan kegiatan pengabdian masyarakat sebagai dengan uraian sebagai
berikut :

Kegiatan : Tema “Embracing The Digital Transformation and Sharia Concept in
Business” dengan Sub-tema:
a. Sharia Branding Strategy to Success in Your Business
b. How to Create a Digital Sharia Brand Strategy for Optimal Growth

Hari/tanggal : Sabtu, 25 September 2021

Waktu : 8.00-10.30 WIB (10.00-12.30 JST)

Tempat : Zoom dengan Link
https://us02web.zoom.us/j/81462443584?pwd=eldkNzFsROp]JTThS
NC9CcTF4elBsZz09

Setelah dilaksanakan tugas ini, diwajibkan untuk melaporkan hasil kegiatan tersebut
kepada P3M paling lambat satu minggu setelah kegiatan.

Demikian Surat Tugas ini diterbitkan, harap dilaksanakan dengan penuh rasa tanggung
jawab dan yang berkepentingan menjadi maklum.

Sekolah Tinggi lmu Ekonomi
INDONESIA BANKING SCHOOL

| Pam-gs | —_—

I
Dr. Unt ayatnan, SE., M.Sc

Direktur P3M

UK/rni
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Dr. Marissa Grace Haque-Fauzi, SH., MHum., MBA, MH,, M.Si

for her participation as a Moderator on International Funding of
Community Service Online Workshop on "Embracing the Digital
Transformation and Sharia Concept in Business.”

25 September, 2021
Tokyo

Sari Okano - Chairman
IPEMI PPLN Japan

THIS CERTIFICATE IS PROUDLY PRESENTED TO
it

lkatan Pengusaha Muslimah Indonesia
4 = 5N __ e A S Ty WY W

fid s i V2







CONTENTS

WHAT DOES A BRAND
OVERVIEW CREATIVE AUTOMATION STRATEGIST DO
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ESSENTIALHEADUNES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
INTERNET USER NUMBERS NO LONGER IN CLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE
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OVERVIEW OF GLOBAL INTERNET USE

A SNAPSHOT OF INTERNET USE AROUND THE WORLD
A INTERNET USER NUMBER S NO LONGER INCLUDE DATA SOURCED ROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE AALLE WITH PREVIOUS REPORTS

TOTAL NUMBER INTERNET USERS AS A ANNUALCHANGE AVERAGE DAILY TIME SPENT PERCENTAGE OF USERS
OF GLOBAL PERCENTAGE OF TOTAL IN THE NUMBER OF USING THE INTERNET BY  ACCESSING THE INTERNET
INTERNET USERS GLOBAL POPULATION GLOBAL INTERNET USERS EACH INTERNET USER VIA MOBILE DEVICES
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INTERNET ADOPTION
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What are your brand's objectives and how do
you communicate them?
How do you identify your ideal customers?
How do you identify your competitors?
How do you engage potential customers?

















































Midamar L 4
@MidamarHalal

This week we have another Middle Eastern favorite,
Makloubeh! Filled with Cauliflower, Carrots, Onions,
and Halal Chicken and seasoned with Arabic 7 spice!
This meal is perfect for an easy Iftar!

Pick up your #Halal #Chicken at Midamarhalal.com!

—

Check out all our
fantastic products at

midamarhalal.com

View replies

m&m

ATRADITION OF FINEQUALITY

Always Halal
Always Delicious

) 13 views 0:20/0:20 <) W

9:01 PM - May 7, 2021




o' TikTok
@gumash_hq

Raise Brand §

Awareness
on Tiktok
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Sharia Branding Strategy to
Success In Your Business

By: STIE Indonesia Banking School Lecturer Team



Brand
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Branding




A brand is Different from Branding

* A brand is a set of tangible and intangible attributes designed to
create awareness and identity and to build the reputation of a
product, service, person, place, or organization.

* Branding is a continuous process of creating unique points to make
the brand more memorable and different from other brands thereby
increasing profits A never-ending process.e

e Source: Bonnici (2015)
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Brand is what they say about you..
A Brand is a perception that consumers have
about our products.



.« . The greatest inspirational figure
of all time, the Prophet
Muhammad SAW inspires role
models in business:

. Siddig (transparent)

.. Amanah (fulfilling the rights of
others with full responsibility).

.. Tabligh (leadership, ability to
communicate vision and
mission/ value).

.. Fathonah (intelligent, knowing

your business)




THE BRANDING STEPS

1. Make sure consumers know who you are.
Know what your product is.

2. Make sure if consumers buy your product,
what value is obtained. Make sure it is
delivered.

3. Make sure that if a consumer buys your
product, what he or she will be seen or felt as.



Building Perception in Branding

* Branding starts from the experience first. Effective
that's where the branding process begins.

* Building a brand is not just a logo and advertisement,
but building a positive consumer experience.

* Branding How customers always fall in love with our
products or services.

* Make sure our products or services have added value
that differentiates them from competitors.



Branding ala Starbucks

* A third place between home and work.



What perceptions do consumers have
of the following products?




Sharia Branding - Wardah

= Menu ;Bisnis,’;ff,

Wardah Donasi Rp6,8 Miliar untuk Penanganan dan
Penanggulangan Covid-19 di Indonesia

Wardah yang merupakan salah satu brand kecantikan yang berada di bawah PT Paragon Technology and
Innovation sejak awal pandemi Covid-19 terjadi di Indonesia selalu berperan aktif dalam upaya penanggulangan.

Tweet

@ lim Fahima Jachja

Yang suka tanya lipstik merahku
mereknya apa?

putri wiranda anda
Tetep stay tune dong sama

- Bisnis.com

Wardah Bantu Alat
Kesehatan Hadapi Corona ke

Wardah #LANGKAHBAIKMUBERART] VPARAG&ODP Sejumlah RS Senilai Rp 40 M

KONTRIBUSI BERSAMA DALAM PENANGANAN
DAN PENANGGULANGAN COVID-19

Its Wardah no 07.

0 kumparan @

mdbstr 3
Asli bangga banget aku, pake produk

dan produk" lain dari
ptu juga. Dan aku sangat” bangga udah
jd bagian dari keluarga besar PTl yg luar
biasaaahh @&

N PARAGONCORP | A C(I‘P

PT Paragon Techology and Innovation Melalui Wardah Menyalurkan
Dana CSR Kepada RS Persabahatan & RSPI Sulianti Saroso senilai

s melee
=
MasyaAllah Bu Nur

pake wardah ga
emina ya! Brand
ciamik juga' Aku ada g

Rp. 6.800.000.000,-

#LangkahBalkmuBerartl Untuk Penanganan dan

TOTAL HADIAH INFORMAS! LEBIH LANJUT DAN

er ster juga), bagus |ho!
Ga kalah ma yg high end

iFORTEPRENEURS0 | 4180 JUTA RUPIAH! | iforte.idfid/ifortepreneur




Sharia Branding - Chikigo

chikigo.id * Following

chikigo.id Menyambut bulan July
dengan melanjutkan #PalestineSeries
@chikigo.id . Ada totebag santai nih
yg nyaman banget buat sehari2.

Bahan luar: seperti kain celana warna
khakhi tapi lebih tebal. Texture seperti
denim rapi lembut. Dengan kulit
sintesis dan drill untuk bagian
kantong?2 dalamnya (review swipe left)

Totebag ini termasuk dalam Palestine
Series nya @chikigo.id , yang
sebagian hasil penjualannya di
donasikan untuk Palestine via
@actforhumanity.

Harga: 249k. Marii dibeli &
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q Liked by marissahaque and 93 others
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Branding Strategy in the Digital World

« Activating brands in the digital world.

* In the absence of a mobile device company, the brand's
existence will be threatened.

* If it doesn't change, time will leave.

« Communicate added value through various digital channels.
* It is impossible to target all segments.

» Starting from a scale that fits our budget.



Halal Food
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Seoul, Korea







